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PURPOSE

METHODOLOGY

ENDORSEMENT

CUSTOMER

EXPERIENCE

PRODUCT

RATINGS

to  assess  the  exper ience
a  cus tomer  faces  w i th  the

brand

to  assess  the
qua l i t y  o f  a  p roduct

ana lyse  consumer  met r i cs
us ing  surveys

 

ana lyse  a  b rand 's
compla in ts  hand l ing  record

at  FOS
 

ana lyse  t ransparency  o f  a
brand 's  communica t ions

ana lyse  key  fea tures  o f
product  by  se t t ing  red  l ines

to  be  met  

awarded r ibbons  (go ld ,
s i l ver ,  b ronze )  to  top-

per fo rming  brands
 

ra t ings  based on  brand 's
per fo rmance aga ins t  the

res t  o f  the  market

a l l  b rands  awarded s ta r
ra t ings  f rom 1  to  5

 
ra t ings  based on  meet ing

our  red l ine  c r i te r ia

why the rating exists

how it's calculated

the results


